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VIEWPOINT

Cybersecurity in the New World

Source: “2017 cybercrime
trends: Expect a fresh
wave of ransomware and
IoT hacks,” TechRepublic,
October 2016

1 

Source: Verizon 2016 Data
Breach Investigations
Report

2 

Source: TeleSign Consumer
Account Security Report
2016

3 

Cybersecurity incidents are happening at an
alarming rate. We can take action to initiate
strategic changes and protect ourselves and our
clients, or we can ignore the statistics, continue as
usual and see what happens.
Are you willing to take that risk? I’m not.
I spoke about major trends that will impact the
profession over the next decade during my 2017
California Accounting & Business Show & Conference
keynote address, and I’d like to share statistics from
the security portion of the presentation with you.
• In 2016, companies and individuals were hit with
over 90 million attacks. Nearly 70 percent of these
attacks went unnoticed.1
• 72 percent of firms responding to the latest
UltraTax CS survey had clients affected by ID theft
or tax refund fraud in the past year.
• Weak passwords account for more than 60 percent
of data breaches.2
Hacks of the past generally targeted victims for
tax refund ID theft involving Social Security numbers,
names and addresses. Hackers were mostly based
in the U.S., tended to work alone or in small groups
and — though they may have been successful in
defrauding American taxpayers — were relatively
unsophisticated.
Today’s tax fraud hacks use more sophisticated
techniques: social engineering, IP masking, phishing
and spear-phishing. Ransomware — malicious
software used to threaten publishing or blocking
access to the victim’s data unless a ransom is paid — is
also expanding dramatically. Many of today’s hackers
operate offshore, and they’ve expanded their use of
the dark web beyond tax refund ID theft.
These hackers are increasingly focused on
professional tax and accounting firms — large and small.
They view firms as easy targets, where a large amount
of real data can be gathered from a single breach.
The IRS repeatedly warns tax professionals
that hackers are trying to remotely take control of
computers to file fraudulent tax returns, using names
and IDs of firm clients. They do this by acquiring
legitimate accounting firm credentials through
methods like malware that installs key loggers.

Since tax and accounting firms are responsible for
valuable data — employer IDs, Social Security and
financial account numbers, W-2 information — these
attacks threaten the identity and financial security
of firms, staff, clients and third parties. The stakes
are higher than ever, and our clients trust us to do
everything in our power to protect their personal
information and reduce the risk of a breach.
First: Work closely with your IT security teams to
plan and implement safeguards for your data and
technology — automatically blocking certain emails,
proactively managing desktop and network updates,
having effective firewall and anti-virus software,
implementing block-level encryption on laptops and
maintaining up-to-date operating systems.
One of the most effective things you can do now is
activate multifactor authentication (MFA) as an extra
security step on your Thomson Reuters software with
our Thomson Reuters Authenticator app. Don’t wait
until after a breach; it will be too late.
Everyone in your firm is responsible for data
security. Never click links or open attachments without
being absolutely sure of the sender’s identity. It’s
essential to have strong, private, unique passwords on
all logins — 71 percent of online accounts are guarded
by duplicate passwords, which is a big liability.3
Maybe you’re tired of hearing about security
threats. That’s understandable. But we must be
realistic and prepare ourselves. The silver lining?
We’re getting stronger and smarter.
To learn more about vital security issues, visit
our security page at bit.ly/data-security-resources.
I’ll also continue to update my blog with thoughts
on the latest developments in the profession at
tax.tr.com/author/jonbaron.

Regards,

Jon Baron
Managing Director, Professional Segment,
Tax & Accounting, Thomson Reuters
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THE CUSTOMER SUCCESS TEAM:

YOUR ‘ROAD SERVICE’ FOR A SUCCESSFUL
SOFTWARE IMPLEMENTATION

T

he prospect of implementing new
tax and accounting software can be
overwhelming. After all, when a firm
changes what could be years of processes
and procedures in what is, relatively
speaking, the blink of an eye, you can
expect to encounter a few bumps along
the way.
Fortunately, Thomson Reuters UltraTax CS
purchasers have a resource to help them
navigate the road to implementation: the
Customer Success Team. This four-member
team is ready to guide firms through the first
year of software use with a solid plan and a
comprehensive road map.
Let’s say you’ve just purchased UltraTax CS
software. Here’s how the process works:
• Immediately upon the purchase of
new software, the sales representative
informs the Customer Success Team

— senior customer success specialists
John Evans, Mike Rankin and Connie
Ward and customer success lead Katelin
Staley — of the sale. From there, a team
member contacts the customer to get the
transition process started.
• Each customer is provided with an
UltraTax CS New Customer Roadmap that
lays out the steps to implementation.
• Over the first year, the Customer Success
Team works through the road map
section by section with the customer.
The customer is guided through
setting up UltraTax CS and any other
CS Professional Suite products purchased
at the same time, data is converted from
the old software program, and tutorials
and other resources are made available
to help with the learning curve and to be
sure the customer is ready for tax season.

• After tax season, the customer success
specialist debriefs the customer to see
how things went. At that time, he or she
may also discuss whether the customer
is interested in evaluating additional
products, and start that process if so.
As a new software user, you have power
in knowing you’re not alone, that someone is
there to be your software road service, so to
speak, when you’ve hit a pothole in the road
and want to prevent a blowout.
That’s why Thomson Reuters is
continually seeking new ways to make life
easier for you, from the Customer Success
Team to the Help & How-To Center to live
chat support. To see what’s available, visit
tax.tr.com/cs and select the “Customer
Center” link.
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ONVIO TIME AND BILLING:
THE RIGHT SIZE FOR THE FIRM ON THE RISE

S

ometimes, you’re not hungry enough for an entire entree — you
just want one of those tasty-looking appetizers. It’s similar
when you’re managing a smaller or newer accounting firm. An
entire practice management system might be overkill at this point in
your growth, but a compact time and billing application would be a
perfect fit until you’re hungry enough for the whole entree … er, until
you’ve grown into the full-size practice management system.
That’s the concept behind Onvio Time and Billing, a new addition
to the Thomson Reuters Onvio lineup of cloud software for tax and
accounting professionals. Onvio Time and Billing makes it possible for
you to run your firm at peak efficiency without having to wade through
extra features your firm may not quite be ready for yet.
Because Onvio Time and Billing is accessed via the cloud, its
centralized database and real-time synchronization ensure that you
and your staff are always on the same page — while its fast setup
and intuitive interface make it simple to enter time and expenses and
create invoices.

Don’t Waste
Time This
Tax Season
75% of firms estimate their staff
squanders at least 30 minutes a
day searching for information.*
Do you agree?

M

any firms operate with systems
that are incompatible with today’s
instant information demands.
Manually searching for data in multiple
systems can lead to errors and duplication
of work. Plus, ad hoc project management
methods don’t always provide a reliable
way to check project statuses, prepare for
future projects or meet never-ending client
demands — especially in the middle of
tax season.
You can take steps now to implement
effective tools and processes before tax season
starts. Here are five ideas to get you started.

Features that make Onvio Time and Billing a great choice for the
firm on the rise include:
• Three time and expense entry options: timer, daily entry or grid
entry — whatever fits your firm best
• A centralized review of time and expense entries for all staff, with
easy export to Microsoft® Excel® for analysis
• The ability to bill clients at your convenience — as often as you
choose, by any method you prefer
• Progress billings that generate client invoices for work before time
and expenses are entered
• The ability to track receipts and adjustments and apply them
directly to invoices for accurate client balances
• Firm management reports with the comprehensive data you need
to make impactful business decisions
Think Onvio Time and Billing might be right for your firm?
Check out more details at tax.tr.com/onvio/time-and-billing.

1. D
 efine your top priorities. Before setting
a framework for prioritization decisions,
create an overarching set of strategic
priorities. This list is what you’ll compare
other tasks with when prioritization
decisions need to be made.
2. Have a detailed task list. When resources
become strained, this is the go-to list
you’ll prioritize from. Make sure this list is
maintained year-round with statuses and
due dates so you don’t have to spend time
updating or verifying.
3. Budget time and categorize work.
Including a realistic basic time budget —
even if it’s just the average time a project
or task takes in your office — will allow
you to quickly estimate resources needed.
4. Ensure visibility. The prioritized task list
should be posted in a central location,
where all team members can see it — and
everyone should be familiar with the
update process so you’re all on the
same page.
5. Beware of “URGENT!” Make sure you
understand customers’ and co-workers’
needs, expectations and deadlines so you

can clearly prioritize requests against your
own important deadlines and set accurate
expectations for fulfillment time.
Additional tools, like Thomson Reuters
Practice CS, can help you ensure that your
team is working together instead of in their
own bubbles, while providing them with
the consistent tools, single workflow and
comprehensive information they need
to succeed.
Learn more about preparing
your firm for tax season. Visit
tax.tr.com/practicecs.
* Practice CS webcast, “How Do You Unleash Your Firm’s
Full Potential?” August 2016
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SOFTWARE IN ACTION

No More

8 to 5

The mobility and flexibility of Thomson Reuters solutions
builds better work-life balance — and better business

Time is funny. We get 24 hours
each day. We spend most of it
working, a fair portion sleeping
and the remaining minutes
squeezing everything else in.
That means you’re likely to
miss something — your child’s
ballgame or ballet class, dinner
with family, an appointment with
your aging parents — when you’re
tied to your desk.

Thinkstock
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Wanda Dietrich, director of individual and
estate taxes at Rotz & Stonesifer PC, a full–
service accounting firm in Chambersburg,
Pennsylvania, didn’t want to see that
happen. So she and her firm’s management
team created a time machine of sorts. The
solution wasn’t magical, but it did seem to
create more hours in the day for their staff to
do the things that are important to them.
That solution was UltraTax CS and
NetClient CS from Thomson Reuters. The
software has allowed the 30-year-old firm to
improve service for clients, as well as worklife balance for employees.
FLEXIBLE COMMUNICATION
Dietrich, who is responsible for implementing
software to connect the firm’s three
locations, made the switch to UltraTax CS
in 2005. Rotz & Stonesifer also uses
NetClient CS, Practice CS, FileCabinet CS,
Fixed Assets CS and Workpapers CS.

The solutions are perfect for Rotz &
Stonesifer’s auditors, who are constantly
out in the field, and for its 50 employees,
who are trying to balance long hours with
responsibilities at home during the busy
tax season.
“We stress to our staff that you don’t
have to be at your desk from 8 to 5,”
Dietrich says. “Sometimes, staying
connected to the client is better late
in the evening. If they’re running their
own businesses, they’ll sit down and do
paperwork at 10 at night.”
Dietrich’s favorite feature of UltraTax CS
and NetClient CS is integration. “For
NetClient CS specifically, when clients get
used to the file exchange piece and they
can communicate back and forth, I get the
information right away — and I can get
information to them immediately.”
And clients appreciate it, too. When
Dietrich sees that a client has uploaded a

document late at night and sends a quick
response, they love that she’s staying
connected to them in their time frame.
CONSISTENCY ACROSS OFFICES
With full integration of all of its
Thomson Reuters products, Rotz &
Stonesifer has full cohesion, too.
“Having multiple offices, we’ve never
had a completely consistent process from
start to finish, especially on the tax side,”
Dietrich says. Now, with Thomson Reuters,
“using exactly the same process and saving
documents the same way has really helped
us bring everybody together all on the
same page.”
Another benefit: growth potential. “I feel
like it puts us in a position to acquire other
smaller tax practices and bring them in with
no problem,” she says, “because it’s all done
the same way and it’s consistent.”

Power of the Portal
Instead of coordinating complicated mailings for year-end letters and announcements,
Rotz & Stonesifer PC delivers messaging through its NetClient CS portal. What used to
take days now takes seconds. And something interesting is happening.
“Every time we push something out, we get a flood of emails from clients because
we’ve just triggered something in their minds,” says Wanda Dietrich, director of individual
and estate taxes at Rotz & Stonesifer. She’s considering using the portal monthly to
remind clients to make an appointment or reach out with a question.
Looking for other ways to tap the potential of the portal, Dietrich, who traveled solo
to the last three Thomson Reuters Users’ Conferences, will be joined by five colleagues
this year. “That’s the importance to us of the software and learning what’s out there that
we’re not using,” she says.
On their list: starting to accept online payments and gleaning from others how to
move exclusively to electronic communications.
“We haven’t convinced everybody to use the portals,” Dietrich says. “I would love to be
completely paperless. That’s my long-range goal.”
For more information on how NetClient CS portals can simplify client
communication in your firm, visit tax.tr.com/cs-professional-suite/netclient-cs.
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Past,
Present
AND
FUTURE

At their firm in San Angelo, Texas,
David Harlow (left) and his brother,
Grady, honor the early days with an
“accounting museum” complete
with an adding machine, yet they
also appreciate the benefits of
technological evolution.

Now in its third-generation, Harlow & Harlow LLP
relies on 70-plus years of history and happily
embraces what’s yet to come

H

ave integrity. Be honest. Serve the client. Tell the
truth. Those are the lessons David Harlow, CPA,
learned from working side by side with his father,
L.C. Harlow Jr., in the accounting firm that his
grandfather founded in 1944.
“I sound a lot like a Boy Scout,” Harlow says. “But these are
traditional values. I was born in 1949, after the war. So we grew
up during the time of Father Knows Best and Leave It to Beaver.
You kind of grow up in the Cleaver household and you take that
as the foundation.”
A sense of traditional values extends outside the walls of
Harlow & Harlow LLP and into the city of San Angelo, Texas. It’s
where Harlow and his brother, Grady — the other partner in the
firm — were raised, having dinnertime conversations about the
family business. It’s where they went to college. And it’s where their
clients — who also have become their friends — know their name.

Trevor Paulhus
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After the brothers became CPAs, they
were partners with their father until he retired
in 2006 at age 86. “If you do the math, that
is over 30 years,” Harlow says. “To be able to
work with your father for that length of time
is something special. We admired him. We
looked up to him. And he was well-respected,
so it was easy to fall into that philosophy.”
And the community loved him, too.
“Some of our clients we’ve had for 50 years,”
Harlow says. “A couple of them were
pallbearers at Dad’s funeral.”
DECADES OF CHANGE
Over the past 45 years, Harlow has not just
built relationships. He’s witnessed a complete
technological evolution of the industry. As it’s
moved from heavy handwritten journals and
ledgers to computers to online portals, he’s
adapted and appreciated the benefits that
each change brings.
“When we first started, you had an adding
machine that had a footprint on your desk of
about two and a half feet, and it weighed a
ton,” he says. One of those behemoths sits in
the firm’s archives, an “accounting museum”
of sorts, along with one of the first 1040
forms — it was one page.
Although he never wants to go back to
the ledger system, Harlow does recognize
the potential pitfalls of computerization.
“It took a great deal of effort to record
an entry by hand, but that’s how we

The team at Harlow & Harlow LLP, from left: Jacob Allgood, Nelly Muro, David Harlow, Grady Harlow,
Gracie Fernandez and Tammy O’Neil.

learned,” he says. “When we were doing
tax returns manually, I think we had a
better understanding of the movement
of numbers inside of a return.” Now that
software allows a person to enter a number
once and automatically flow it throughout
the return, it can be harder to know where
the number came from, he says.
“We have to be careful that we don’t let
our software prepare the return,” he says.

“It’s a tool that allows us to prepare the
return better, more efficiently. But unless
you can look at the return and explain it to
somebody, then you’re letting your software
rule your business.”
TOOLS OF THE TRADE
It’s clear from the way Harlow talks about his
business and his clients that he loves what
he does. And he wants everyone who works

Talking More Than Tax Returns
On David Harlow’s wall is his CPA license
from the state of Texas. Some days he
thinks there should be another certificate
hanging there as well — that one says
“Family Counselor.”
“We are privy to more personal
information than most professions,” he says.
“We cherish that. We hold that close. As the
years progress, we’ve listened to clients talk
about their kids, their grandkids, the good
things that have happened to them, and the
bad. Sometimes they just need to be able

to talk to somebody about something other
than this tax return.”
By listening to clients and giving them
the opportunity to open up and ask for help,
Harlow says, “frequently we’re in a position
to help them with one of these personal
things they’re wrestling with.”
The lines of communication go both ways,
too. “If something in my life happens,” he
says, “I’m going to pick up the phone or send
an email to somebody who’s not just my
client. He’s my friend.”
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with him to share that joy. That’s one of the
reasons he and his brother decided to invest
in making the switch to UltraTax CS from
another software program they’d been using
for 15 years.
“When you like what you do, you don’t
want what you’re doing it with to talk back
to you,” he says. “You want these tools that
you’re using to help you, not to fight you. The
way these Thomson Reuters products have
been designed, it’s just like they got inside
my head and said, ‘This is exactly how this
stuff needs to flow.’ ”
Harlow & Harlow’s adoption of
Thomson Reuters products happened over
time as their needs evolved. With the firm’s
growth in the early 2000s, the partners
needed to work more efficiently, so they
turned to Creative Solutions Accounting
(CSA). In 2002, they wanted to embrace the
paperless office philosophy, and they found
a solution in FileCabinet CS. When CSA was
being phased out in 2013, Accounting CS
led them to the integrated efficiencies of
NetClient CS, Practice CS, Fixed Assets CS,
Planner CS and, finally, UltraTax CS, which
they implemented in summer 2014.

“Getting used to the new tool is the
hardest part,” Harlow says. And while they
dreaded learning the new program and
converting client data, their fears were
unfounded. “Our IT people worked with the
Thomson Reuters IT people, and the data
converted beautifully. The learning curve
on UltraTax CS is a snap. You have to make
a commitment to learn it, but it has been
worth it.”
THE NEXT GENERATION
As times and technology evolved, so did the
makeup of the firm. Over the past 70 years,
the name has changed from L.C. Harlow and
Son to L.C. Harlow Jr. and Sons to Harlow,
Harlow & Harlow to its current incarnation
of Harlow & Harlow. What’s next?
That’s hard to say. Though the Harlow
bloodline probably will end with the two
brothers, they don’t want to see this thirdgeneration business close its doors.
“There is not a fourth generation,”
Harlow says. “But there is a hope to
continue the philosophy of what has
been around since 1944. We are striving
diligently to find that person or those

“There is a hope to continue
the philosophy of what has been
around since 1944.”
— David Harlow

persons who see the value of what we have
and want to make it their own.”
Just like everything else he approaches,
Harlow is finding happiness in the hunt for
a successor. “It’s very exciting to look at a
new graduate from an accounting college
and say, ‘Do I see in their eyes something
that I want?’ ”
No doubt, they’ll find just the right fit to
carry on their tradition of integrity, honesty
and client service.
See how Thomson Reuters UltraTax CS
can help you get past the everyday
grind of tax returns to better serve your
clients. Listen to a free recorded webcast —
“The 365-Day Return” — at cs.tr.com/
365-return-webcast.

FIRM FACTS
BASICS: Harlow & Harlow LLC is
a third-generation family firm that
started in San Angelo, Texas, in 1944.
The firm has two full-time CPAs
and provides tax preparation, tax
planning, monthly write-up, payroll
and financial counseling services to
approximately 1,000 clients.
WEBSITE: The firm’s mission is “to
help clients maintain financial viability
in the present, while taking a proactive
approach to achieve future goals.”
On its website, harlowcpa.com,
you’ll find a client portal as well as
financial guides, tax tools and tips,
and daily news updates.
SOFTWARE: Harlow & Harlow LLC
has been using Thomson Reuters
products since 1996. The firm now
relies on Accounting CS, Practice CS,
Fixed Assets CS, FileCabinet CS,
Workpapers CS, Web Builder CS,
UltraTax CS, NetClient CS,
Checkpoint and Planner CS.

David and Grady Harlow took over the accounting firm owned by their father (left) and grandfather (far right), founded on
traditional values: integrity, honesty, service and truthfulness.
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BAFFLED ABOUT
BLOCKCHAIN?
Jon Baron on the emerging technology that
everyone’s talking about — but few understand
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A

s accountants, we live by ledgers
and transactions. We should know,
then, that an emerging technology
has the potential to revolutionize these
fundamental elements of our business —
and, quite possibly, much more.
“Blockchain is a big mystery to many
people in the accounting profession,”
says Jon Baron, managing director of
the Thomson Reuters Tax & Accounting
Professional Segment. “They might have
heard the term, but even some of the
things they may have read in accounting
publications recently are relatively vague.”
It’s time to unravel the mystery, Baron
says. “I’ve been involved with accounting
firms and technology development for a
long time, and I’ve never in my career seen
a technology that has so much interest so
fast and is so rapidly changing. The tool set
is changing on a daily basis, and blockchain
has the potential to change everything.”
Baron stresses that learning the basics
of blockchain is essential. Regardless of
whether your firm will choose to implement
it internally with tasks like audit, the
technology is all around you and will begin
to affect you. It will also change the way
your clients do business, so as their advisor
you’ll want to be able to speak to it, he says.
WHAT YOU NEED TO KNOW
Blockchain technology is an open,
distributed ledger that records and verifies
transactions without any trusted central
authority. The technology itself exists as
a “chain” that maintains a continuously
growing list of ordered records called
blocks. Each block contains a summary of
transactions time-stamped and linked to a
previous block using a “fingerprint” built on
a proven technology, called “hashing,” that
has been used for three decades. The result
is a “chain of blocks.”
Blockchains are resistant to modification
of data and cannot be altered retroactively,
which makes them ideal for tracking

ownership of assets, creating traceable
audit trails and authenticating transactions
of any type. The concept of a single
distributed ledger with a common view for
everyone makes it indisputable.
WHY YOU NEED TO KNOW IT
Blockchain can be used in any process in
any size firm — from verifying identity to
developing and validating contracts — so
once accounting professionals understand
the concept, they can implement the
technology for their business clients and
for their own operations.
According to Baron, because blockchain
can automate manual tasks, an auditing
role can potentially move from checking
data to testing audit assertions, since we
know all transactions on a chain are valid
and indisputable. Plus, while auditing
used to happen quarterly or yearly, with
blockchain it can be done in real time,
anytime. “And the concept of sampling can
go away, because you have access to all the
data,” Baron says. “Now, we can add even
more value from a human perspective in
determining what the data actually means.”
Baron predicts that the accounting
profession will change more in the next
five to 10 years than it has in the last 100
if blockchain technology truly takes hold
in the profession and converges with other
technical breakthroughs like cognitive
computing.
He recommends having one or two
people in your firm study up on blockchain
and think about processes that it could help
automate and where and how it could affect
your clients.
To get more insights from Jon Baron
on blockchain and other technology
developments in accounting, visit his blog
at tax.tr.com/author/jonbaron.

Other
Industries
Using
Blockchain
Financial transactions aren’t the
only application for blockchain. The
technology is also being used in:
• Academia: authenticating
academic records and transcripts
• Health care: securely sharing
patient data
• Human resources: streamlining
background checks
• Real estate: verifying, tracking and
transferring titles, deeds and liens
• Supply chain management:
tracking and verifying movement
of goods
• Taxing: collecting and confirming
value-added tax, sales tax and
income tax in real time
• Voting: casting and counting votes,
and verifying voter identity
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ANSWERS & IDEAS

Get Quick Answers to

Support Questions
A look at the resources available to give you what you need for your software, when you need it

W

hen you have questions,
sometimes you simply can’t wait
for the answers. That’s why people
across all industries are using resources that
reach beyond the traditional phone call to
customer support to get what they need.*
This shift isn’t surprising. New technology
adoption is progressing, and nearly
everything can be done from smartphones
and computers.
That’s why Thomson Reuters has
implemented a number of ways for you to
find the support you need, when you need it.
Whether it’s the middle of the night on April 14
or the middle of a business day during the
fall, there’s a way for you to find help.

HELP & HOW-TO CENTER
Did you know that the Help & How-To Center
is the No. 1 resource used by our customer
service and support representatives? They
use it to find answers to your questions, so
you may hear a lot about this resource when
talking to our reps. And Thomson Reuters
is improving its content on a daily basis by
dedicating resources to building and reviewing
articles for the CS Professional Suite.
The Help & How-To Center is an online
resource, available 24/7. Articles cover an
expansive number of topics with information
on how to use our products. You’ll see
information on new features, productivity tips,
steps for troubleshooting issues and more.
You can quickly access the Help & How-To
Center by:
• Pressing F1 when you’re in your software
application to find help relevant to the
current screen or dialogue

• Entering search terms in the
“Search for Assistance” field in the
application’s toolbar
• Visiting tax.tr.com/help
You can search topics by keyword or select
the product you have questions about. From
there, you’ll be able to see product alerts and
notices, the most popular related articles
and how to contact us via chat or email for
additional support.
We’re continuously improving Help
& How-To Center content, building and
reviewing the articles we offer — and we
always welcome your feedback.
ONLINE CHAT
If your question can’t be answered using the
Help & How-To Center, you can chat with our
support and customer service teams using
the online chat feature. Through online chat
you can get instant answers to questions
about renewals, installations, e-filing,
password and security options and more.
To access online chat, log in to your
CS Professional Suite web account. Click
“My Account” and choose “Let’s Chat.” You’ll
be prompted to enter your name, email
address and the department you want to
contact. Depending on the nature of your
question, you can contact customer service
or product support for all major products.
EMAIL
Another online support option is to reach out
via email. You can always contact customer
service at cs.service@tr.com; for a quicker
response, however, select the orange
“Contact Us” button in the Customer Center

(visit tax.tr.com/cs and click the “Customer
Center” link) and fill out the “Questions
and Technical Assistance” form. Make
sure to describe your issue in detail in the
“Additional Comments” section so that we
can begin researching your question and
resolve it quickly. When using email, you
can expect a response within 24 hours,
excluding weekends.
You should always be able to find
the information you need, which is why
we’re constantly working to improve your
support resources.
For more information about all
the ways you can find support, visit
tax.tr.com/cs-support.
* 2012, Coleman Parkes Study for Amdocs
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WHY YOU NEED SOCIAL MEDIA
TO REMAIN RELEVANT

M

arketing techniques change as
rapidly as tax laws and accounting
standards. To stay competitive
in the marketplace, grow your practice and
manage your firm’s online reputation, you
have to reach new prospects and keep up
with the demands of your client base.

FOR BUILDING YOUR BUSINESS
Prospects are more tech-savvy today than
they were 10 years ago. Many of them grew
up with technology — or have adapted to
it — so they expect to be served differently.
They don’t wait for brochures or prospect
meetings to learn about your firm. They do
their homework online before you even have
the chance to shake their hand.
What do prospects see when they Google
your firm? What’s their first impression
of your firm when they research you? Are
you satisfied with the quality and quantity

Thinkstock

of information that will guide them to the
decision to engage your services?
There’s more to social media marketing
than having a Facebook page, a LinkedIn
account or a Twitter profile. Social media
provides an opportunity to build your
brand equity, showcase your thought
leadership and start a dialogue. Prospects
expect to glean some advice, analysis and
insight from your firm before making the
decision to engage you. Having a cohesive
communication strategy across multiple
channels means prospects will easily find
and interact with your firm early in their
research process.
FOR KEEPING CLIENTS HAPPY
But social media isn’t just about business
development. It’s also about client retention.
Client expectations have changed with the
dawn of the digital age. They expect you

to provide real-time answers to an array of
questions. They expect you to provide them
not only with the news of regulatory changes
but also with an analysis of how those
changes will impact them — all in a timely (in
their view, immediate) manner. They expect
you to be accessible and to communicate with
them regularly through channels they already
use, including social media. And if you’re
not providing the content they’re looking for,
someone else probably is.
FOR GROWING YOUR STAFF
Potential employees also review your social
media presence to determine whether it’s
a good fit from a cultural perspective. Their
perception of your firm based on your social
media communications may affect their
decision to apply for an open position.
So, why do you need social media
marketing? Your social presence, or lack
thereof, can be critical to your firm’s
continuity. If executed properly, social
media will help you adapt to the changing
expectations of your clients, which
will improve retention. You’ll be more
accessible to prospects, clients and future
employees. You’ll be more competitive
in the marketplace. You’ll influence the
prospects’ decision-making process.
You already invest in new technologies
for your firm; now it’s time to invest in
new communication methods. Embrace
progressive practices. Make social media an
integral part of your firm’s marketing and
communication plans.
Discover how Checkpoint Marketing’s
award-winning Social Media Solutions
can either help you get started or augment
your current social media strategy. Visit
tax.tr.com/socialmediasolutions.

TAX.TR.COM/CS 15

FdTR_Solutions-2017_Issue2.indd 15

9/7/17 10:26 PM

PRSRT STD
U.S. Postage
PAID
Bolingbrook IL
Permit No.1789

6300 Interfirst Drive
Ann Arbor, MI 48108
tax.tr.com/cs

THERE’S STILL TIME TO REGISTER FOR

SYNERGY 2017

November 8–11 | Nashville, TN | Gaylord Opryland Resort & Convention Center
See the future of technology at the annual Thomson Reuters Users’ Conference in
Music City — Nashville, Tennessee — where you’ll enjoy four action-packed days of:
• Informative and inspirational
speakers and workshops
• Product demos and hands-on
software training
• The latest technology updates

• Networking and socializing with
other Thomson Reuters software
users from across the country
• And much more!

TO REGISTER
Go to tax.tr.com/cs-synergy.
QUESTIONS?
Call Customer Service at 800.968.8900.

BOOK YOUR GAYLORD OPRYLAND ROOM NOW
Limited hotel rooms are still available. Visit tax.tr.com/cs-synergy and select
the “Venue” link to see our special room rates and book your room.
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